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MAGDALENA WISCHNEWSKI – CURRICULUM VITAE 

Last updated: April 2025 

 
ACADEMIC POSITIONS 

12/2021 – present Post-Doctoral Researcher, Research Center for Trustworthy Data 
Science and Security, Germany 

04/2023 – present Maternity leave (25% of usual work load) 

04/2023 – rejected Assistant Professor, University of Groningen, Netherlands 

10/2018 – 11/2021 Doctoral Student, University of Duisburg-Essen, Germany 
Advisor: Prof. Dr. Nicole Krämer 

03/2016 – 09/2018 Research Assistance, University of Freiburg, Germany 
Advisor: PD Dr. R. Thomaschke 

EDUCATION 

10/2018 – 11/2021 Doctor of Philosophy, University of Duisburg-Essen (summa cum laude) 

Thesis Title: Misinformation on social media: Investigating 
motivated reasoning through an identity-protection model 
 

10/2015 – 07/2018 M.Sc. Cognitive Psychology, University of Freiburg (1.6)  

Thesis Title: Order Effects in Pseudoinefficacy – Does presentation-
order interact with emotional experience? 
 

10/2012 – 07/2015 B.Sc. Psychology, University of Freiburg (1.7) 

Thesis Title: Selbsterklären beim Lernen im World Wide Web: 
Entwicklung eines Schemas zur Auswertung von Selbsterklärungen. 

 

RESEARCH STAYS ABROAD 

10/2024 – 12/2024 Visiting scholar at Utrecht University, Netherlands. Collaborator: 

Assistant Prof. Dr. Dennis Nguyen 

10/2019 – 04 /2020 Visiting scholar at DMRC Queensland University of Technology, 

Australia, Advisor: Prof. Dr. Axel Bruns 

08/2017 – 10/2017 Visiting scholar at Decision Research, Eugene, USA 

Advisor: Dr. Paul Slovic 

01/2017 – 06/2017 Visiting student at JEDI Lab, University of Linköping, Sweden 

Advisor: Prof. Dr. Daniel Västfjäll 
 

PEER-REVIEWED PUBLICATIONS 

1. Wischnewski, M. (2025). Attributing mental states to non-embodied autonomous systems: 
A systematic review. In CHI EA ’25: Proceedings of the Extended Abstracts of the CHI 
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Conference on Human Factors in Computing Systems. 
https://doi.org/10.1145/3706599.3719988 

2. van der Staay, A., Fischer, R., Wischnewski, M., Poitz, K., & Janiesch, C. (2025). Reflective 
Design Theorizing with User Interviews: A Case Study for AI Energy Labels. In 
Proceedings of the 20th International Conference on Design Science Research in 
Information Systems and Technology.  

3. Herter, E., Mühl, L., Szczuka, J., Wischnewski, M., & Krämer, N., (2024). XAI in initial 
psychotherapy consultation: An experimental study on the effects of XAI on clients' trust in 
their (virtual) therapist. In Proceedings of the NordiCHI Conference ’24. 
https://doi.org/10.1145/3679318.3685353 

4. Wischnewski, M., & Krämer, N. (2024). Does polarizing news become less polarizing 
when written by an AI? Investigating the perceived credibility of news attributed to a 
machine in the light of the confirmation bias. Journal of Media Psychology. 
https://doi.org/10.1027/1864-1105/a000441 

5. Wischnewski, M., Krämer, N., Janiesch, C., Müller, E., Schnitzler, T., Newen, C. (2024). 
In seal we trust? Investigating the effect of certifications on the perceived trustworthiness of 
AI systems. Human-Machine Communication, 8, 141-162. https://doi.org/10.30658/hmc.8.7 

6. Wischnewski, M., & Wermter, A. (2023). Is foreign language news more or less credible 
than native language news? Examining the foreign language effect on credibility 
perceptions. In: Ceolin, D., Caselli, T., Tulin, M. (eds) Disinformation in Open Online 
Media. MISDOOM 2023. Lecture Notes in Computer Science, vol 14397. Springer, Cham. 
https://doi.org/10.1007/978-3-031-47896-3_13 

7. Ngo, T., Wischnewski, M., Bernemann, R., Jansen, M., & Krämer, N. (2023). Spot the 
bot: Investigating user's detection cues for social bots and their willingness to verify 
Twitter profiles. Computers in Human Behavior, 146. 
https://doi.org/10.1016/j.chb.2023.107819 

8. Wischnewski, M., Krämer, N., & Müller, E. (2023). Measuring and Understanding Trust 
Calibrations for Automated Systems: A Survey of the State-Of-The-Art and Future 
Directions. In Proceedings of Yokohama’23: ACM CHI Conference on Human Factors in 
Computing Systems (Hamburg ’23). ACM, New York, NY, USA. 
https://doi.org/10.1145/3544548.3581197 

9. Wischnewski, M., & Krämer, N. (2022). Can AI Reduce Motivated Reasoning in News 
Consumption? Investigating the Role of Attitudes Towards AI and Prior-Opinion in 
Shaping Trust Perceptions of News. In HHAI2022: Augmenting Human Intellect (pp. 184-
198). IOS Press. https://doi.org/10.3233/FAIA220198 

10. Wischnewski, M., Ngo, T., Bernemann, R., Jansen, M., & Krämer, N. (2022). “I agree with 
you, bot!” How users (dis)engage with social bots on Twitter. New Media & Society, 26 (3). 
https://doi.org/10.1177/1461444821107230 

11. Wischnewski, M., Bruns, A., & Keller, T. (2021). Shareworthiness and motivated reasoning 
in hyper-partisan news sharing behavior on Twitter. Digital Journalism, 
https://doi.org/10.1080/21670811.2021.1903960 

12. Wischnewski, M., Bernemann, R., Ngo, T., & Krämer, N. (2021). Disagree? You must be 
a bot! How beliefs shape Twitter profile perceptions. In Proceedings of Yokohama’21: ACM 
CHI Conference on Human Factors in Computing Systems (Yokohama ’21). ACM, New 
York, NY, USA. https://doi.org/10.1145/3411764.3445109 

13. Mirbabaie, M., Brünker, F., Wischnewski, M., & Meinert, J. (2021). The Development of 
Connective Action during Social Movements on Social Media. ACM Transactions on Social 
Computing, 4 (1), https://doi.org/10.1145/3446981 

https://doi.org/10.1145/3706599.3719988
https://doi.org/10.1145/3679318.3685353
https://doi.org/10.1027/1864-1105/a000441
https://doi.org/10.30658/hmc.8.7
https://doi.org/10.1007/978-3-031-47896-3_13
https://doi.org/10.1016/j.chb.2023.107819
https://doi.org/10.1145/3544548.3581197
https://doi.org/10.3233/FAIA220198
https://doi.org/10.1177/1461444821107230
https://doi.org/10.1080/21670811.2021.1903960
https://doi.org/10.1145/3411764.3445109
https://doi.org/10.1145/3446981
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14. Wischnewski, M., & Krämer, N. (2021). The role of emotions and identity-protection 
cognition when processing (mis-)information. Technology, Mind, and Behavior. 
https://doi.org/10.1037/tmb0000029 

15. Wischnewski, M., & Krämer, N. (2020). I reason who I am? Identity salience 
manipulation to reduce motivated reasoning in news consumption. In: Proceedings of the 
11th International Conference on Social Media and Society, 148–155. 
https://doi.org/10.1145/3400806.3400824 

16. Brünker, F., Wischnewski, M., Mirbabaie, M., & Meinert, J. (2020). The role of social 
media during social movements – observations from the #metoo debate on Twitter. 
In: Proceedings of the 52nd Annual Hawaii International Conference on System Sciences 
(HICSS). Maui, Hawaii. https://doi.org/10.24251/HICSS.2020.288 

 

PEER-REVIEWD CONFERENCE PRESENTATIONS  

1. Tausche, A., Neider, D., Wischnewski, M., & Kluge, A. (2024). Proven and accepted: Do 
mathematical proofs for AI algorithms increase acceptance in non-expert users? The 
Human Factors and Ergonomics Society Europe Chapter Conference ’24.  

2. Wischnewski, M., Beisemann, M., Doebler, P., & Krämer, N. (2023, December) Trust in 
automated systems as a multidimensional psychological construct. 16th International 
Conference of the ERCIM WG on Computational and Methodological Statistics 
(CMStatistics 2023). Berlin, Germany. 

3. Wischnewski, M., Krämer, N., Janiesch, C., Müller, E., Schnitzler, T., Newen, C. (2023). 
In seal we trust? Investigating the effect of certifications on the perceived trustworthiness 
of AI systems. Paper Presentation at the First International Conference (AISoLA’23), Crete, 
Greece.  

4. Wischnewski, M. & Wermter, A. (2023). Is foreign language news more or less credible 
than native language news? Examining the foreign language effect on credibility 
perceptions. Paper Presentation at the 5th Multidisciplinary International Symposium on 
Disinformation in Open Online Media. 

5. Krämer, N., Wischnewski, M., & Müller, E. (2023). Interacting with autonomous systems 
and intelligent algorithms–new theoretical considerations on the relation of understanding 
and trust. Paper Presentation at the 73rd Annual International Communication Association 
Conference. 

6. Wischnewski, M., Krämer, N., & Müller, E. (2023). Measuring and Understanding Trust 
Calibrations for Automated Systems: A Survey of the State-Of-The-Art and Future 
Directions. Paper presentation at the ACM CHI Conference on Human Factors in Computing 
Systems (Hamburg ’23). 

7. Wischnewski, M. & Wermter, A. (2022). Is foreign language news more or less credible 
than native language news? Examining the foreign language effect on credibility 
perceptions. Paper Presentation at the 72nd Annual International Communication 
Association Conference. 

8. Wischnewski, M., Bernemann, R., Ngo, T., & Krämer, N. (2021). Disagree? You must be 
a bot! How beliefs shape Twitter profile perceptions. Paper presentation at the ACM CHI 
Conference on Human Factors in Computing Systems (Yokohama ’21). 

https://doi.org/10.1037/tmb0000029
https://doi.org/10.1145/3400806.3400824
https://doi.org/10.24251/HICSS.2020.288
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9. Wischnewski, M., Bruns, A., & Keller, T. (2021). Shareworthiness and motivated 
reasoning in hyper-partisan news sharing behavior on Twitter. Paper Presentation at the 71st 
Annual International Communication Association Conference. 

10. Wischnewski, M., Bernemann, R., Ngo, T., & Krämer, N. (2021). Political bot or not? 
Beliefs shape Twitter profile perceptions. Paper Presentation at the 44rd annual meeting of 
the International Society of Political Psychology. 

11. Wischnewski, M. (2021). Who falls for fake news? New differences between intuitive and 
deliberate thinkers. Presentation at the 2nd Scientific Meeting of the German political 
psychology network 

12. Wischnewski, M., Bruns, A., Graham, T., Keller, T., Angus, D., Dehghan, E., & Moon, B. 
(2020). Infowars-activity on Twitter: Exploring gatewatching, shareworthiness and social 
bots. Paper Presentation at the 2nd Multidisciplinary International Symposium 
on Disinformation in Open Online Media. 

13. Ngo, T., Wischnewski, M., & Bernemann, R. (2020). Human detection of social bots. Paper 
Presentation at the 2nd Multidisciplinary International Symposium on Disinformation in 
Open Online Media. 

14. Wischnewski, M. & Krämer, N. (2020). I reason who I am? Identity salience manipulation 
to reduce motivated reasoning in news consumption. Paper Presentation at the 11th 
International Conference on Social Media and Society 

15. Wischnewski, M. & Krämer, N. (2020). Identity salience manipulation to increase counter-
attitudinal news acceptance. Paper Presentation at the 43rd annual meeting of the 
International Society of Political Psychology 

16. Wischnewski, M. & Krämer, N. (2020). I reason who I am? Identity salience manipulation 
to reduce threat and motivated reasoning in (fake) news consumption. Presentation at the 1st 
Scientific Meeting of the German political psychology network 

17. Brünker, F., Wischnewski, M., Mirbabaie, M., & Meinert, J. (2020). The role of social 
media during social movements – observations from the #metoo debate on Twitter. Paper 
presented at the 52nd Annual Hawaii International Conference on System. 

18. Wischnewski, M. & Krämer, N. (2019). The role of motivated reasoning in succumbing to 
fake news: Exploring new predictors in an ongoing debate. Paper presentation at the 11th 
conference of The Media Psychology Division. 

 
 

INVITED GUEST LECTURES 

23/02/2024 MANIPAL Academy of Higher Education, Department of Liberal 
Arts, Humanities, and Social Sciences, Bangalore, India 

27/02/2024 GITAM, Department of Psychology at the School of Humanities and 
Social Sciences, Hyderabad, India, 

01/03/2024 University of Hyderabad, School of Computer and Information 
Science, Hyderabad, India 

07/03/2024 Keynote at KCC Media Summit 2024, Mumbai, India 
12/03/2024 Symbiosis Center for Research in Media & Creative Industries, Pune, 

India 
13/03/2024 ENBIS Seminar (remote) 
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GRANTS  

01/2025 Young Faculty Grant, TU Dortmund 
04/2022 Data Collection Grant: Leipniz Insitute for Psychology  

10/2019 - 04/2020 Travel Grant: European Union’s Horizon 2020 

08/2017 - 10/2017 Travel Grant: DAAD PROMOS-Stipendium  

08/2016 - 06/2017 Travel Grant: Erasmus+ Stipendium   
 

PROFESSIONAL MEMBERSHIPS 

Association for Computing Machinery 

Deutsche Gesellschaft für Psychologie 

International Communication Association 

REVIEW SERVICES 

Guest Editor for Technology, Mind, and Behavior: Special Collection: Humans and Generative 

AI 

Ad hoc reviews: Computers in Human Behavior, Communications Psychology (Nature), 

Harvard Kennedy School (HKS) for Misinformation, New Media & Society, Digital 

Journalism, Journal of Media Psychology, CHI Conference, CSCW Conference, FAcct 

Conference, International Journal of Communication 

UNIVERSITY TEACHING 

Winter term 22/23 Research Project: Trust in AI  

Winter term 20/21 Seminar: Social psychological aspects in media & communication   

Summer term 2020 Practical Project: Implementation of the SDGs in a social 

psychological intervention 

Summer term 2019  Research Project: Mitigating motivated reasoning 
 

THESIS SUPERVISION 

present MA, Yasaman Khakzar, Title: From Uncertainty to Understanding: 
Analyzing the effects of an AI literacy intervention on User’s trust in AI-based 
therapy 

16.04.2025 MA Alisa Scharmann, Title: Zertifiziert oder nicht? Wie Gütesiegel, 
Reliabilität und Erwartungsverletzungen das Vertrauen in KI beeinflussen 

16.04.2025 MA Annika Ridder, Title: Riskante Entscheidungen: Wie KI-Gütesiegel 
und das situative Risiko die wahrgenommene Vertrauenswürdigkeit und 
behaviorales Vertrauen in KI beeinflussen 

 29.07.2024  BA Simon Boenigk, Title: The Human Touch: An empirical study on how 
anthropomorphism Influences the motivation to use ChatGPT 

05.08.2024 BA Dilba Akaslan, Title: Between trust and certification: AI seals of trust 
and their consequences on trust in AI systems 
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04.09.2023 MA Julia Bator, Title: Die Nachricht vom KI-basierten Chatbot verbreiten? 
Auswirkungen des motivierten Denkens und der Einstellung gegenüber KI 
auf die Weiterleitung von Nachrichten 

14.03.2023 BA Wiebke Hartmann, Title: Soziale Konformität mit Algorithmen: Eine 
empirische Untersuchung der Aufgabenambiguität und Vertrauen  

14.03.2023 BA Jule Buschmann, Title: Soziale Konformität mit Algorithmen: Eine 
empirische Untersuchung der Aufgabenwichtigkeit und Vertrauen 

18.7.2022 BA Sophia Graue, Title: Faktoren, die die Glaubwürdigkeit von KI 
beeinflussen: Untersuchung von Einstellung, Vertrauen in Nachrichten und 
wahrgenommener Agency 

15.07.2022 BA Alisa Scharmann, Title: Glaubwürdigkeitswahrnehmung von KI 
verfassten Nachrichten – die Rolle von Einstellung, Meinungskongruenz und 
Quellenexpertise 

04.07.2022 BA Leonie Werner, Title: Glaubwürdigkeitswahrnehmung von 
Nachrichten: Effekte von Fremdsprache, motiviertes Denken und 
Emotionen 

04.07.2022 BA Sarah Feislachen, Title: Denken wir tiefer über Nachrichten nach, 
wenn diese auf einer Fremdsprache sind? Eine Untersuchung der 
Auswirkungen einer Fremdsprache auf die wahrgenommene 
Glaubwürdigkeit von Nachrichten. 

01.08.2021 BA Julia Bator, Title: Die Beziehung von reflektierter Kognition und 
Intuition auf das Erkennen von Falschnachrichten 

30.07.2021 BA Anna Wermter, Title: News im Netz – Die Auswirkung von Sprache und 
Plattform auf die Glaubwürdigkeit  

14.01.2021 BA Nurdan Karaca, Title: Die Irrationalität der Pseudoineffizienz: Einfluss 
von warm-glow und der wahrgenommenen Effizienz im Kontext von 
prosozialen Entscheidungen 

14.01.2021 BA Nur Cetinkaya, Title: Ich denke oder fühle, was ich spende? - Einfluss 
von kognitiven Fähigkeiten und Bauchgefühl auf Pseudoineffizienz in 
prosozialen Entscheidungen 

27.07.2020 BA Sharon Härtel, Title: Ablehnung falscher Informationen nicht aufgrund 
parteiischer Ansichten, sondern anhand intuitivem Bauchgefühl 

25.03.2020 BA Louisa Nosch, Title: Können unterschiedliche Identitätssalienzen die 
Wahrnehmung und Bewertung von Misinformationen verändern? Fallstudie 
Vegetarismus 

24.06.2019 BA Hannah Ohliger, Title: Motivationale oder konfirmatorische 
Verzerrung? Eine Untersuchung motivierter Kognition anhand von 
Disfluency 

24.06.2019 BA Leon Weisbrod, Title: Es kommt auf den Blickwinkel an - Hat die 
Objektivitätsbewertung Einfluss auf den confirmation bias? 

 


